Program of Study:

Recommended Sequence of Courses - Fall Start

Fashion Studies: Retail Merchandising

Course offerings subject to change. Please consult current

Department: Consumer & Famly Studies Schedule of Classes.
Coordinator: Lyra Bobo This document is for planning purposes only and is not a
Effective: Fall 2015 guarantee of course offerings
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Course Number Course Title Units Semester Prereqms'ltes/ q? &/ 2 EQ £
Offered Advisories afs N > 9 &
s£/o/T/alw/=
First Semester (Fall)
FASH 52.2 Visual Merchandizing 2.0 [Fall X
BMK 60 Retail Marketing 3.0 |Fall X
LIR 10/LIR 30 Inroduction to Information Literacy (may be taken any semester) 1.0 |All X | XX | X[ X] X
Second Semester Unit Total: 6.0
Second Semester (Spring)
FASH 53 Fashion Analysis 3.0 |Spring X
FASH 106 Alterations of Readymade Clothes 1.0 |[Spring odd yrs X
Second Semester Unit Total: 4.0
Third Semester (Fall)
FASH 151 Fashion Apparel and Accessories 3.0 |Fall X
FASH 8 Introductory Textiles 3.0 [Fall X
Third Semester Unit Total: 6.0
Fourth Semester (Spring)
FASH 152 Fashion Show 2.0 [Spring X
BMK 51 Principles of Selling 3.0 |Spring X
Fourth Semester Unit Total: 5.0
Electives
Complete at least 21 units from above
Minimum units to meet program requirements: 21.0

Notes: * = Every Other Semester
In Person = Traditional Classroom setting

Online = Class is taught using an online format

Hybrid = Course is taught using a combination of in-person and online formats

Day = In person courses that begin at 7:00am or later
Evening = In person courses that begin at 5:00pm or later
Weekend = In person courses taught on Saturday and/or Sunday



Program of Study

Recommended Sequence of Courses - Spring Start

: Fashion Studies: Retail Merchandising

Course offerings subject to change. Please consult current

Department: Consumer & Famly Studies Schedule of Classes.
Coordinator: Lyra Bobo This document is for planning purposes only and is not a
Effective: Fall 2015 guarantee of course offerings
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Course Number Course Title Units Semester Prereqms.ltes/ %’ 2/ 8 é: <
Offered Advisories als/8)/5/9/§
s/S//8|a/=
First Semester (Spring)
FASH 53 Fashion Analysis 3.0 Spring X
BMK 51 Principles of Selling 3.0 Spring X
LIR10/LIR 30 Inroduction to Information Literacy (may be taken any semester) 1.0 All X X X X| X[ X
First Semester Unit Total: 7.0
Second Semester (Fall)
FASH 52.2 Visual Merchandizing 2.0 Fall X
BMK 60 Retail Marketing 3.0 Fall X
Second Semester Unit Total: 5.0
Third Semester (Spring)
FASH 152 Fashion Show 2.0 Spring X
FASH 106 Alterations of Readymade Clothes 1.0 Spring odd yrs X
Third Semester Unit Total: 3.0
Fourth Semester (Fall)
FASH 151 Fashion Apparel and Accessories 3.0 Fall X
FASH 8 Introductory Textiles 3.0 Fall X
Fourth Semester Unit Total: 6.0
Electives
Complete at least 21 units from above
Minimum units to meet program requirements: 21.0

Notes: * = Every Other Semester

In Person = Traditional Classroom setting
Online = Class is taught using an online format

Hybrid = Course is taught using a combination of in-person and online formats

Day = In person courses that begin at 7:00am or later
Evening = In person courses that begin at 5:00pm or later

Weekend = In person courses taught on Saturday and/or Sunday



